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ABSTRACT

Social Media is an ever emerging dynamic and complex ecosystem of people and communication
process supported by diversified set of underlying digital technology platforms. Technology assisted
production, propagation and consumption of information process is intrinsically governed by the
intent of the people embedded within a context which is a time variant influencing or masking factor.
The complexity and impact of this information system grows exponentially as it tends to become
vibrant and volatile with multiplicity of choices for content, channels and active communities on a
social network. Now a days it is being observed that such an emotional vibrancy in the digital network
is reaching a tipping point quite often, wherein an impact, positive or negative, spills beyond the
social limits of the technology platforms, and paves its path into the physical world with far reaching
repercussions, almost on instant basis, without any respect for the geographical measures of control
and containment. There are no set predefined guidelines or obligations that can be imposed on it as
levers to fully control the risks associated with the negative impacts, as they are shepherd by the
diversified set of spontaneous perspectives and intents embedded within a sensitivity of a context. In
short, an effective and targeted response to control or eliminate the risk or disaster originating from
these social media platforms, can be designed and executed only after a thorough analysis of impacts,
under consideration.

Although a specific risk response is to be designed to address a specific negative impact, present
under a given context, pre-acquired knowledge of meta-characteristics of various dimensions of social
media system behaviour like intent, content, channel, context and impact would help in selecting the
right strategy for a risk response. The main objective of this paper is to systematically structure and
analyze the various characteristics of the above mentioned dimensions of social media and provide an
AHP based framework to compute their significance in order to support the risk management team in
designing the best possible risk response strategy for a particular type of an impact.
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