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ABSTRACT

Most scholars are of the view that volunteers are individuals who willingly gave unpaid
help, in the form of time, service or skills, through an organization or group. Despite this
“consensus”, some other scholars observed that contrary to this view, in Nigeria, some of
the sports volunteers always expect financial rewards for services rendered. Thus this
study used the AHP model to determine the motivational factors driving volunteerism in
sports in Nigeria by focusing on the Nigeria Olympic Sport Federations. It adopted the
survey research method to study a sample of 14 out of the 23 Nigeria Sport Federations
in different cities in Nigeria. Our findings revealed that sports volunteers are mostly
motivated by altruistic value, love of the sports, rewards (financial, personal) and
personal development (skill, career).

Keywords: Volunteerism, Motivational factors, Nigeria Olympic Sports Federations,
Analytic Hierarchy Process (AHP) model.

1. Introduction

Wang (2004) submitted that every day around the world, countless volunteers from all
walks of life share their time, skill, and energy to help those in need. Yet despite the
consensual definition of volunteers by scholars as people rendering services with no
expectation of pay, evidence abound that Nigerian volunteers expect payment before,
during or after organised sporting events (Elendu and Ogujiofor 2012). Given this
controversy, this study sought to investigate the motivational factors driving volunteerism
in the Nigeria Olympic Sporting Federations. To this effect, the following research
questions are formulated:
i.  What are the motivational factors driving volunteerism in the Nigeria Olympic
Sport Federations?
ii.  What is the relative importance of the motivational factors driving volunteerism
in the Nigeria Olympic Sport Federations?
A study of this nature is important because it will add to the body of knowledge on sports
administration and volunteerism in the Nigerian sporting environment.

2. Literature Review
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This study reviewed the works on volunteerism of scholars like Elendu and Ogujiofor
(2012), Wang (2004), Bang and Ross (2009), Surujalal and Dhurup (2008) amongst
others, based on which, it identified the motivational factors driving volunteerism as:
Altruistic value (AV), Love of the sport (LS), rewards {financial, personal} (R), Personal
development {skill, career} (PD), Social interactions (SI), Ego enhancement (EH),
Community concern/involvement (CCI).

3. Hypotheses/Objectives
Specifically this study sought to:

L. Identify the motivational factors driving volunteerism in the Nigeria
Olympic Sport Federations.
il. Determine the relative importance of the motivational factors driving

volunteerism in the Nigeria Olympic Sport Federations.

4. Research Design/Methodology

This study used the AHP model (Saaty, 2000) as follows: Goal: To determine
motivational factors driving volunteerism; Criteria: The motivational factors driving
volunteerism as identified in literature review as stated above namely: AV, LS, R, PD, SI,
EH and, CCI. Alternatives: The various sports federation functional/specialization areas
namely: Administration, coaching, technical, sports medicine and marketing.

Figure 1: AHP Model of Motivational Factors Driving Volunteerism

Determine the motivational factors driving volunteerism in sport

Adm Coaching Technical Sports Med Marketing
Source: Developed for this study by the authors

5. Data/Model Analysis

This has been written; however, given the 2 pages limitation for this abstract, it cannot be
contained here but is as presented in the full paper.

6. Limitations

This has been written; however, given the 2 pages limitation for this abstract, it cannot be
contained here but is as presented in the full paper.

7. Conclusions
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This has been written; however, given the 2 pages limitation for this abstract, it cannot be
contained here but is as presented in the full paper.
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9. Appendices
Not needed for this proposal.
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